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GLOBAL OFFICES

AUSTRALIA
FRANCE
GERMANY
HONG KONG
ITALY

LATAM

UK

RUSSIA
SPAIN

USA

® MONDOTTICA OFFICES
® SALES COVERAGE
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RESEARCH

Working in tandem with our in house and partner’s design teams, we pride ourselves in
sharing market research, trend predictions, and general chatter about all things design led.

Michael’s extensive vintage eyewear collection provides a significant source of inspiration.
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CONCEPTS

Our inhouse design team works to capture brand values in our collaborative development

process. We start from colour CAD designs and move to technical drawings.
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TECHNICAL DRAWINGS

A frame goes through more than 50 processes, and countless QC stages, to produce
these few grammes for retail. We care about every one of them.




MONDOTTICA

EYEWEAR B RANTD PARTNERS

COLOURATION

Next comes colour We work closely with our material suppliers to hunt down and create
materials and finishes that make eyewear with true specs appeal.
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MARKETING We pride ourselves in collaborating with diverse marketing teams to create relevant and siriking eyewear campaigns.


http://www.brandoeyewear.com/
mailto:sales@brandoeyewear.com
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Mondottica is committed to exemplary marketing support for our brand and trade pariners. We maintain a strong presence
through our participation in International trade shows, creative point of sale materials, collaborative PR and events.
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